InterCasino

TI37RAARF14Y




InterCasino



BXx
1. 4258=-h/7129nmT

1.1 TIURER

2. Eim¥va7y-
4/5’ hy/Do1—>

2.2 BB — DR RN

2.3 KOIA—>-)L—Ya

2.4 BHEKRBIDDR—ER]

25 Env1—>r-r0x

2.6 B3 DDN—>EH

27 FL—5—

2.8 B3 DODERREH

2.9 YA~ ETORBEE

3.7

31 Aqvod

32 #7030

33 713dv

3.4 JUPANR—R

3.5 OTDELWERSI
3.6 OTDR>TEMAS

4. &%

41 #AZ7—/XLyk
42 BRONEEE
43 UI7—Y3v

5. 714 K7571
5.1 ZEORAE7AVN
52 BEOO—-FETAVE

6. 73 RAERHI
6.1 E/NAILER

6.2 Dx7HANK

63 w7 EDINF—

INDEX
1. FUNDAMENTALS

1.1 Brand philosophy

2. CHARACTERS

2.1 Who are they?

2.2 Queens’ role & relationship

2.3 Rouge - the Red Queen

2.4 What does Rouge sound like?

2.5 Chloe - the Black Queen

2.6 What does Chloe sound like?

2.7 Middle tonality — the Narrator

2.8 What does the narrator sound like?
2.9 Where can you find them?

3. LOGOS

3.1 Primary logo
3.2 Secondary logo
3.3 Icon

3.4 Clearspace
3.5 Usage

3.6 Incorrect usage

4. COLOURS

4.1 Palette

4.2 Colour usage 60:30:10
4.3 Gradients

5. TYPOGRAPHY

5.1 Japanese font families
5.2 English font families

6. BRAND IN USE
6.1 Mobile Visuals

6.2 Website Visuals

6.3 Web Banners






Vo 1.1 TFREER BRAND PHILOSOPHY

TvAv—-5—- LEZERH
Z12h v A ERENHIE

AT —NI/DEIETEBOAYSA VAT /REE
T=LTLAPTSVREBLUCILAVY—EHTIET
ELHBD AT —HI/DBITZT 5V REBERIZ KD
BEYTT SV RAA—IBREDOHICEERRE R
bi-g_O

AVI—hI/DTOFTINEEICEWT RICEIFS3D
DESERBICBE. —BUITIVRXyE—I %R
[CRETEZLS. TV RoMmEEE—HITBRLTL
FEFXLLD!

INTRODUCTION TO OUR
BRAND PHILOSOPHY

We know what the ultimate goal of any casino is to
attract new players and promote gameplay. But how do
we accomplish that?

Our brand philosophy guides our interactions with
players and helps us to create a brand that inspires
confidence and trust.

By keeping our key brand principles in mind, we can
weave our brand philosophy into every aspect of
InterCasino, creating a cohesive and robust identity
that helps us connect to our players.
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1. FUNDAMENTALS



1.1 75/ FB2

LAY-hy/7122nT

HFETWL2.0

AVE NI/ T LAV —EE—CEZ . BEBDHY/
ZEBEITITZEETRUI.0IEEEZADZE RDE
EAEBEITITLARIEE MENICRETIBRIEE
DETEHTHEL20,ENEBERIFTEIKZYIT—E
ToTWETD,

AVI—NI/ TR BEROA Y ZA VAT /ERDFTH
WEBLTEEH2F v T ILIOBEAR—VERFRL. A
BOERICERELTEHZEEDHIC. ZORPBFTDRDR
TYTERFEINTOBAl (AITHEE) ZREL.BYRY
LAV —PEBENICIZAIDHZ LAV —ZHAIL
T EFEEOXEZMCHREDTDEABREFICAN
TWEY,

REINT T =-FAXH

NI/DEIL T ZERDPFT A VI —HI/IFEDLSIC
LTEINEER > TWKDTL&SH?

AVF—AI/DEETED. TN T—ATERHI/ H
5. HABTELEHY/ A

NI/ DA F v S0 —THB2ANDIA—VD\TL
AV —DBEDICKZEDFDN—F AV MPEZEHRR—
FRECHBLNEY,

SIS TEF LRI A>T ALY T
OV ILTR A/ DEARERS>TDHDAHZ]
VITMA YN RT LB,

Tl LTI LA ZT o RIS N ERKIZ. [F
UKAV/ 2T LAT2MALEE—BIcHEF. 7L
Y—EOIZ2=7—yavaEREL. NV / ZEIIC LT
AT7ZATDOT LAY —ELDDEND DERZEIEL
TWEY,

ZToh v ARENFIE

TLAV—EDZAZHTEET 21T —HI/ T
INTTHEZKDCEREZERD ANTER L. P THS
BEDL\ Fr v 2 TORMEE,

AVEG—AI/ NG AYTAVAI/RBRBEOEERTLA
Y—OR—ALT TV REVTRHRETEINTVETD,
BoNlEEDEVNKREVREINE S TOZER R,
BERILRORBREROM EEAC VT, 7057 MDYEE
nTWEY,

BELLDF vy yareyTF«7P O UF«700
SLRE TV —DOMEICH b B E R REM R T
LECHABEULTVWED,



Sm¥vI77-



21 19-hV /70l 1=

19=-hJ70lr1->

LTSV RDRTELDIRMENITVI—TAAV N E
BEITIBZSAT AT/ ETLAV—DRIBICKEEY
1=V DHFEERIRDEEEA,

ZTIEMEREND V1 — e B O REL 51O
YERICR B ERAFREBHRNICRTVWES

\

>
ES

c\'
Ji

o

ROA—VDHEERRE, ZZTIREAWICATZLTWSS
DHEHDET COFBAEICELTIT TR EEBRELL
SZATHREUVESBREERVZUL K LSV E e V11—
YOR=LBAMT THL—F— ELTRALES R TWA
WHII DI 5% ED EIDMN—HHETHBLET,

2. BBk YIY-




2.2 ®EeR71—- AR

21

BIA—VR EARDEOAI/TTILAETETLA
Y=Y R—NTBA VT —HI/ DHARE T, F v
NR=UPT—LERBEERDETZ NI/ BRIOFE
BE LAV —DBFL ZISE T 5I035ICH DT,

DEFEFHUHALBDEITN KROIA—> - )L—Ya
FEEELTFrIR—VEORBEPERAEEETIIEE
==y IH B AV BEE T LAV —% BT
BEBRDET,—H BOI—r- O IL—YaEMA
UKEBRDEEZRLDD. EDT LAV —DERIC
IS TRIETHIENZVDONEH T,

2. BBk YI Y-

W7 1= R

AVI—NI/E AV DEENTBR (V5 —OX
TMIDEELE T, (T hEER)

£ T 2ADTA—ICEBIRIZH D TRAD kD
ZDEFEATVETD,

2ARFD BRI —Y 1 E VO EMFO, EDOHDLSIC
ABMNDET VO —YailEFO, ROTHDLS
ICRWBEVWDZEZETHEBLTWETD,
MIA—VDEFRROIVTUVERIE NLIEBT
ENFTRL IR FE ST h—TERR LE T,



2.3 FZAZA4=2 - Iv=Ya

TAGA= o IV=a
BEEASE Tvav-T17-Rk

W=Y1cERIF

MOTTO: “PLAYERS FIRST!”

SATHI/OTF—TINT—LDAFILIEN0. 1! JL—T 1
[FRUEPHTEHLBRLBEIEEREIC. R HRERKE
CUATRBHEERE LT RIORDIA—>TY,

LAV —DZEBEE—ICEZ . T—TINT—LTLAT
BoOYAIINBRE T BRIC LAV —ZBFicEE
T F e  KDHOHTEBENEL V-5 =y T %3
RfEZ2HYATHEIC, 7 LAV — I3 RREEEEL
TWEY,

FTEQURICERZZIL—I1TIN  BERELORER
Mo RiFDUHEAST THESLW—HEIMEH
Bonsdced,

W=YV1¢RTEE (f) :

D AR KT NBENE VR BERBEE0
BER I AU RBAIS IS8 KA BLLED AW
DH2. T =TT —LDFEICHEZEADM BRIF A
WIETDOMSDEEIHER VY

2. 85 %vI77—



2.4 B3 2 =22l

2. 85 %vT77—

FAlz4=> « BIERTEN=2152
1. BEORcFv—-S2

BEORINS. EROZEEZRD . BBHZOFZLT
WEITH LW SBROFEEIIHR JOTLDEEEE
WeRASIBEWN—>TY ==V w7 ERIBTBEDS,
FREDIFTHZEERUH RV NTT,

BREENRVCH DUEBNST THESLVL—E
550,

7

g

DO: BLEOH A ERICETLSICBLATREE
Webk—>

DON’T: <9 =9\ SRE.NHAEA MR
D, eSO, EHE

ARISTOCRATIC BUT APPROACHABLE

DO:
DON'T:

1

YES ! C=FALS AVI—HI/AKSTEI FHIY
NREE->TH>TENUS? BEICWS & AAERFRE
EOCELARICEBEXDINENHZINS. HBHILT
1

NO : CAlCBI! 1V F—hI/ICESTES! PhYIY
REBEEICDWTSTEA? HREICENIBEIICES L.
AANERFHREEVSERKL EEALUCEHEZED L
SlELTLEE WM,

WHY :

‘NG FLA V=S FTTLSBBERERZE VE
Lot HER

BRI TCAILBIRITRBLTEEFALS I TH—
SCRDREIFFIABLEZWN

2

YES ! SHRN\AHS 77V DEIEABASE L,
Evolutiontt b A> U T - NASTF—TILDEITEEE
DLERD BRAEIRZICT VT UTcb!

JAINCDT—TINDOERIZE VY —LTValHcn
TERULED N BATE>TWelhE FETLYF
DAZ2—ZHUE? DI LEBNRTHEWDO—)

NO ! SHRERNAASIKBEVWEEABITSETI b!
Evolutiontt Ay 7V T - NAST—TILDOBEIFTLLE
D LRI E—AEIBICT VA

JAIDESICY—LT ) 2L #HcWTEKRLZS Yx)
BEEE>TBRIHDEFADTTVARIELD 2D
T—LTEIRL&LS!

WHY :

TRASETIDLIFBVWEIRESZZ2DT, TBHMSE
F1ELBUGAI N—VICEE

- 2BC% B NGHRIGAE RE RGO T, A UEAS
FTAESULVWRRICESR

YES:

NO:

WHY:

YES:

NO:

WHY:



2.4 B(Ep1s320 =22l

2. 85 %vI77—

12=Ei R 7eTvAY-aRviRE
B5

HI/RDSD Ay E—I ZBRREICEZ S0 RFITTL
AV —ZRUFEZLEZREL. V-5 -y Tz RKiE
UEIREEMARSEE LAV TUVICRRENET,

DO: s, V—5—v7
DON’T: g . NAEM. HERLV\. EEEE

DO:

DON’T:

i1

YES ! SE/59R1BEXTO2AM. 517 HY/T
$50 ERIFTLE LA b UIL—Yah 5 &
=m$100D10%Fvy>a/\voETLEY NI B0,

NO : SEN5HE>TETOH. F1THY/ T50M
E&EFBeo!l STWSIHBAKRI RES100010%
Fryva/\wiEb525D&!

WHY :
-BHEMBHICEZANSEICEDEEABTZREIC,
HESERAREI TEIG

‘XKRETH52Z5,05TTLEVNETRBET A/
AN SOREZIL—V21hHE>TVBFEREN T

2

YES ! SHIFHLWFvoR—VDIERERE D B8
PIKUAEITHBEEZIVZUTLERTOY VR /X—
TA—ADBFREEEBL TR BEZ0OSMERHKT
Fo>TB0Q

NO : /=5 U WFroR—IUMNBEZFES LWL
D) BBEEINIRBEERIMI BT TDY >V R/—
FA—ANDBFRETYNU TR EFVESTTBIKE
=W

WHY :

-OFBFEFL—F—ORZERS TRV
FHREEUVTOEEPFELLOT THRESFESLL
DEIIEMATETRBL BEDEIETD

YES:

NO:

WHY:

YES:

NO:

WHY:



2.4 B3 2 =22l

2. 85 %vT77—

3.47UY/ TR

A/ EEEFOMBEERRNEBET. BICBREER>
TREZTO.ERETLAV—RAFICEFIAEGHA
AIREEA XEFICEDITRHRAZBRLI HER Lo

DO: #& S EF SBADOEOMZENSEL
DON’T: #i8. EEEICT 2. Ao fchvRD, P>t

DON’T:

i1

YES | ¥v v aTHBATESUEANEE. vy
VaBRBICHESNT R—FATOEITORHRICESL
BRI I3 R—F RADBERBICMESN DD,

Frvya1BOEHMBENR—FRAOEME. 2D%ER>
TWTBHEREZENZNOEHRHICABZEEZDE DD
NPTV,

NO : vy a1 THEATESUIBEAENFrYvYa
EEICINEINDESIC R—F R TOITORPICES
UTeBsfl& i R—FADEBICMEIhZ D, 2hl5
WHI-> T3k,

WHY :
LAY —DABEEICHDDESI 2 TDAICHATS
LIICEZB

2

YES ! 83 90DT—TILT—AlZ. IZvyaviLT
BTANB, /=Sy avI\h5D

BRICERITTS. ROTZTYROBEITEZFIEIDFICT
B XN—FVT—I)LETHEaRER->THZDH1 DO
1al

NO ! sE&IIHITBT—TILTy—AlF. /—O3y
VaVINAZNX—F T —=)ETHRETZDH1 DD
f&1al

WHY :
ZOFIDFBE. T/ —AZ vy avI\hTER—F oo —
JVEIDFBIEEDIFRGEMULTHIT B,

YES:

NO:

WHY:

YES:

NO:

WHY:



2.4 B3 2 =22l

2. BBk YTY-

==
FIAAEETS5E S
YES :
N Dy —20ay7 Y TRA] —3EE2EF A
Q1= Y1EEDARY M ReactivationF v _R—
D
(O IENS>TDRDDFrIR—VEERSTS. &
£EZH

NO :

EESELRULBVHEICE DD,
pae (rviliEiNel

YES:

"!’ J} "
"Q)Il

"‘Il

"*ll



2.5 1= - 7px

2. BBk vT Y-

E2ar1=- - 7D
BN AL HEs!

7RITCERIEF -

FEOZHEBEINZFEDHREDFSE! ROV
EENBDEEST —LTHARED EABDHNVOTT
_g-o

EBYR—THDRBRAEN BB EFRR UL SR ASH
THRE-> Ko RDDBLBZLWIOIIE, BICHARD
AKBHWEET. LAV —2EZADHICRITTVWET,
WLZIFFIOWTWEBAN . ZOREIEDHNS—BHE
MBEE,

==y T2REBEL LAV —2XE LTV I1T
DI —V2EFHEVN VAR TILAV—E—HEICTILA
TBIEDNRFE LAV —DEOHITEBAIICAD,
BE—HEBICNI/ ZRLT LBV ZERUEY,

BRETETHILY R —RERTIN BEEICLS
CEFTHRVO—EZERRE. 20X vy ICHEZSE
RHPZH(R)I7OIMNICIIREDRADSIEERATH
D BHEEDDDRBWERDIHBED/TL AT —Dic
DICOZEMNCHEAEITDEARTELHDFT,
T1—rELTOBR.EEREERNS. LAV —BiR
DERKIA—

ZODTERTEE (M) :

AEMNRD! FBHEGENE OB BEEEZIADH
ICBNTZ I —V10FERETER> T ROV MY
EBEATEENELW BFTHRV. BE. BEEDT,
TJLYRU— ERN.BOOBAEEEETEIEND
3 HETOVDOY

MOTTO: “EVERYTHING WILL BE OK!”



2.6 B3R =2 2

2. 85 %vT77—

1. TRV /2 TIVI R =

JAZ2=—2aVENOEWAOINESTEDMX—
VI 20(KRTH DR FHMESHEUEENRAT WEE
RLEWETIRED R ABES> VDD

DO: UASHIICEEAERFZ ABICHRN ESE.
TLYRU—

DON’T: <9 &9 &A UEICRE T1FR2
Z . BEo>MN EHSEIR RO DIT

ENERGETIC AND FRIENDLY

DON’T:

i1

YES : B> THRFTHEFREBL BARALFHS2
&I

NO : Bs-re-TaF->TBRBVE! BALDET
EETEEY!

WHY:
NGhRIZ XEICU X LD OB EHEENER L TL
%

2

YES @ chrlcbize SHEBABKFEROY N —LDOHM
5. VOLOHLT—%3DBATEL! oo SARUIHRM S,
BETLAV—DIOL(E)DRABRDIDICEELTHEL
feo! Bhv-fcbRTH TR

JAT'SNAMEL 7232 52 WoTHL—!

%39 1DBI&.Hawaiian Dream! YOTLDHE5L->UDKAS
[FEL Ty —RBMIATEED/\TAICKESR! /NFYOTHEA
TRRAICIRB UL I TESEZILEEST VY3 bbby
SR —LEEL o,

NO : chAlkBEABR TLAT—NBDUIIRNCGA
TZOINERI—HUT—LZ3DBNULELLD! BETLA
Y—- ORI —A BRBWFFRWLR, FI1D2HIE.
Hawaiian Dream! VOTL&FBEVWKAIFKTEIY—1E
MEAEDN\TAICKES! /IFVATRER I LAV —125
KFELEBSUL I TEEEZILIEEST VY ay EhoBEe
5. BBT—LTT,

WHY :

OKRRDTUTHFEUTzo 1 1E, TT £ 950, ¢oh . OEERDL
fROF T HKE>TEEDHADLEATHNIEOK
NGERIFTVV ZTZAMIRZATIPHBNLELLS L TREBWVWFIE
BOWKUNEDLE>TENSBROHNRZSZZDT. 7LUR
J—TEB-S0HZARICEE

2EGEEIT/OTEEEREWV - OBH BRESITTALEL
HIEUIRWERITRO DIFTZEWAIELIEW, (FIAELTIE,
HAY—Ty e UTERLBED UIcWT—LBRENHDHBE. T
OINKEH! HERFEICRZEBINSTORULTHTIIDL
S7LYRY—OFTOFAIE)

YES:

NO:

WHY:

YES:

NO:

WHY:



2.6 B3R =2 2

2. HATENILER

W=V @ABENI/BAIDA Y E—IHRZZXE 2R
UEIM ESICT LAV —BRISEE VAALEREAE
ZITWET,

=22 EDBT LAY —EEWEFEICHDIOTIR. T
LAY —"OHBOBEL TLAT—DBEZSBRA
VhE EEDBEBEDOERBRNSEBBELTVET.E50L\SE
EE EBDLTEDIFRIRALTIN B DD R D3R
o

XIRICE> TR TLATV—"DODEBENSRY—MLZE
L&So

DO: Zare/m. H5. L&A

| DON’T: 200, S5m0

DON'T:

2. 85 %vT77—

i1

YES ! —4£8B& 7L UTTHRIFZBEEL>TLRIC
(% 3! VOTIEHAROBFEREINEF~ 5725,
RBRARTEE0DF vy a/\vIheE5X25ko! B&oER
[CENTRLTE Fryya/\vIhBNILEWO £ — &
Y¢ BA20HETO7THE. #>EDHYYIUTLAUE»H
>~

NO : 5455 AV —HY/PEATS0DF vy
Ny EEREUET.5H208FETO7ARK TSR =%
HFIFS!

WHY :
BB TR TILATV—NDODHEERUIESZT.ZD
T CDBEIEFEF Y2/ IDAT7—%2ERNT %,

2

YES : AR~ T7HIVNRE >THI-T3? 2h
3D/ TERICDICHBIZRNERDZE AATRTO
IOHWDBFTEA>TRIFTRARLIFTE . BBHSDOR
REBERBU BSOS BT L BACEEIE L7
NOVRRIAN DB E B EHBRICERTEDNS, H
ATRES TP THE~!

NO : =27 H7 2V MR D> TRVLDI? PHDV K
FEREE I FAAEROZEZIE UL EEENTES
NTHHTRT T DAL . HARTOTDEEDIBZFTIE
MoTBRTBARITE WER, BEHNSOARELEIR
HUT BS5FEE L PHIYREIN R DNIE B
EBBICERTEZNSP>THNIE~?

WHY:

RITPORREFRAITERTR AL REEN THIHTET)
D&S5BEBHENLBEERIEDLAV. Honid 3o
THRWAZTICRTEEVWAICEIZSDTNG

‘OKD &S, BZEZRAHBH S HLETT AV MRE
EHEEBE/ONDIA VY MNERUCSZTHEWNT S

YES:

NO:

WHY:

YES:

WHY:



2.6 B3 72AR=2 2

3. HARETL-ETHY 1

BRETHEOEENEVNI O} EEMEEZYa—2  YES ! ¥y v CHATEEBLLBASE. vy VES:

ERZBIELHNET, Y2 OBHBICINEEND L AR M LB S0
ESlEREMFE—RI BABP>TW

SOTICEED. Y OTAAD EE TET LB,

NO : vy THATESLLENSE. $ryya  NO:

DO: XBEH. 1—E7LLrh AESLLEE DEBICHESNET,

DON’T: EEA. e Ax#HT2Y 33— KA. IS, WHY:

FILVR R GRHDIF WHY: e
BEARETH I—EPERATREELDEMNC,

2

YES ! XOvY 77V DHARICTAIHE ~> e WA
ZZARUIZWN BFT — LERBNT BTl YES:
SAVY—REniidh b DHappy Pandald. #EEDTE
EENNVIBLT T 7Y DETY EFBNADIER
Frysdy—»mn11

BIeUBTLA LI ZF Ivy IRy MBS WERDIHT
ETCA—E—Z@FUEeeh S DDERBLEIFIEL>D
il

NO:

NO : 2OV k77> DHARICFADBENDT ZRHT

Do: B NERRAT B

'LV R
DON’T: ) .
SRAVY—REnfziEh b DHappy Pandald. #EEN IE
BICHEELTRD . 77D EBICTB/I\NADIER

Fv vy —b IR,

EIMTNZI vy IRy McEZR

WHY :

— AT OTEcld Bz UiFh&IEE bR,
‘NGRIZFL—F— DR —VISEVWD T VO TRIUX
BEEXRRTEEEE VOTOZTHEOREE UTER T,

2. 85 %vI77—



Vo 2.6 BEEITE3IA M= 2l WHAT DOES CHLOE SOUND LIKE?

FIRAARETs5C S
YES :

M1 > = FIFETTEE

"6 O Yo = 7OIHNFIBEINZIV T YDH. ZHIE
=20V TV TRAI~2EEEFIAT

T® =HEN>ZDRDDFrIR—VZEFSES.
EHREZA

NO :

LEEZAULRVHEICED B,

Kl EDIR,

EERMN I TRADXEZ2MEEHI AR
MiE—mEI(NG:1),

SYMBOLS

YES:

"I, D" can be used.

", O" Only for content that uses Chloe. These can
be used once or twice with one piece of content
without overuse.

"@" Use this symbol for enclosing the campaign

name, or for bullet points. Use this symbol instead of
creating brackets.

NO:

Don't overuse symbols. Keep it to just a few times per
piece of content.

Do not continue a sentence ending with "" (a period)
twice.

"I (Exclamation points) can only be used once (No
ll!!ll)
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2. CHARACTERS

MIDDLE TONALITY - THE
NARRATOR
WHO IS THE NARRATOR?

When it's not appropriate for either Rouge or Chloe to
speak, it's time for the narrator to step in. The Narrator
represents InterCasino’s brand voice, walking the line
between the two strong elements of fantasy and
enchantment offered by the Queens. We know that
sometimes we need to dial it back to keep it from
becoming a little bit exhausting, and that’s where this
tonality fits in.

The Narrator is there to give in-depth information once
the queens have had their say. Although there should
be a distinct tone of voice for the Narrator, he should
not be presented in the same way as the queens. The
Narrator is a guiding voice who should not be
personified or referred to directly. The name “The
Narrator” is a concept for internal use only and should
not become player-facing, or it will undermine the idea
of toning down the fantastical element.

Much like the narrator in any book or film, our
InterCasino Narrator understands all about the setting
and its characters but does not directly influence them.
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DO: t9. %95
DON’T: Oz

WHAT DOES THE NARRATOR

SOUND LIKE?
CLEAN

In order to tone down the fantasy element we get from
the Queens, the Narrator should be crisp and get to the
point. This doesn't mean that we should make the
Narrator bland or boring- we still need to grab the
player’s attention after all.

DO: be direct, use compelling and interesting
language
DON’T: be too colloquial, fall flat

1

YES : 12049 —hI/ 3 ADEDHTHES>THREEIC
BELHFWRFDHI/TT

NO : 129 —hI/ B MOETLAV—SATHBH
BITTLANTERL!

WHY :
OEBEFAEI TT-ZITREFAETS

EXAMPLE:

YES: A new game has just arrived at the royal court in
InterCasino. Are you ready to give it a try?

NO: Welcome ladies and gentlemen to the amazing
kingdom of InterCasino, where a new game has just
been added to the royal treasure by queens Rouge and
Chloe.

WHY: The incorrect example gets a little bit too lost in
its own storytelling and takes a long time to get to the
point. The correct one still keeps a hint of the fantasy
and excitement but gets down to business.
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SYMBOLS

YES:

"1, 2" can be used.

" )™ Can be used but is not overused. Up to 2 per

article, For email, one is enough.

"#®,4" Instead of brackets use this, a symbol

forenclosing the campaign name, for bullet points

" () " are available in the news page or subject line in

the mailer

NO:

"3k, v, ¥, " should not be used. @
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Voo 2.9 HA M ETAFIRE WHERE CAN YOU FIND THEM?

1 b LTARIRE
WHERE CAN YOU FIND THEM?

V=2 7nxTiE

FARHNPTIANYRIY—FD T XBEMUSN
DAVHA NG = BR—VIHEATERFHAOYY
U—EATH I A —VF 3 EESD—HZER

CHLOE AND ROUGE?

All conversations except for responsible gambling.,
terms and conditions, privacy policy, cookie policy,
security pages. Use both queens together or either one
on her own on to add a conversational summary part
on each page.
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2. CHARACTERS

Iw=a

SATHI/ T—TIWT—LDH (F o R—VI\NF—P
FARAXT —LDA—F—E)

ROUGE:

Promotions, conversations at the top of the site, game
recommendations for live casino and table games.

FpxT

EFAZOYRPRYYTE FATHI/ T—TIT—
LT—LUNDT =L (FroR—YI\F—PAXIA
T—LDA—=ZF—5EE)

CHLOE:

Promotions, conversations at the top of the site, slot
game recommendations.
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é
>

&:

Fr-ty-

A4 RV TV DBody (FiER) &R —EBX—F—

NARRATOR:

Body content for site pages and emails.
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YOI AP DOTA XIT&D IR BRAR—R
NERTERWEBICHALET,

BEENAIYA MO TOAT I RDERRE A VT —H
J/DPBEICHRUTCWBBEZRE AV I—HI/D
AJORBELTCCOAT AT EFTEE Ao
BREVTOTOEMIE. TV ROFEM Y M BEE
FOOJEFERT2LSICUELL S Fe . RZMZMNT
FBRIEETEFR A

SECONDARY LOGO

The secondary logo lockup should be used when
horizontal space isn't available. The crown should not
be used on its own to represent InterCasino unless the
InterCasino brand is clearly being supported.
Examples of this exception include the InterCasino
mobile website and merchandise.

Always use the logo files provided in the brand pack
and do not try to recreate them.
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TAY

74 Ay OTE EOIR—ANT00EY vILKRE. £
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74 AVATOMRENGFERFIE LTI M ET]RS
FHA Y FIIDTA AR T I DI TEHL,DT 7
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BRE.7ZAAOTOFEME. TV ROEMEY MCH
ZEBEOOIZFERTZLSICLELLDS F NITT
ElFTEFREAO

ICON

The icon logo is to be used in small areas where the
horizontal space is less than 100 pixels or the vertical
space is less than 24 pixels.

Some examples of effective and correct use of this
icon include detailed patterns, app icons, browser tab
favicons, etc.

Always use the logo files provided in the logo pack
and do not try to recreate them.
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f13=1tvy b

AVI—NI/DTZVR-AZ—/Ly MME TROEE
RICHBESIC R BEEDSBEESN TV,
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HEX #000000
RGB 0 0 O
CMYK 100 100 100 100

XL fa5-

HEX #F60069 HEX #9800FF
RGB 246 0 105 RGB 152 0 255
CMYK 0 96 27 O CMYK 74 80 0 O

Thresvh5-

HEX #FF46C0 HEX #6FOOFF

RGB 255 70 192 RGB 111 0 255

CMYK 14 76 0 O CMYK 82 79 0 O
HEX #131313 HEX #FFFFFF

RGB 19 19 19 RGB 255 255 255

CMYK 78 69 61 87 CMYK 0 0 0 O

HEX #FFA900
RGB 255 169 O
CMYK 0 40 93 O

HEX
RGB
CMYK

#FCEA10
252 234 16
5 0 9 O
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GRADIENTS

This is the correct usage of our gradients. Each
gradient should be used according to the message we
are trying to convey.
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BHAEDZRET x> NERKICIREEEE O T
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BEFATDTAV NI T IV ROFEMEY MCHBEE
BRI EFERLTILE N,

ENGLISH FONT FAMILIES

When using text, whether on a front cover or within a
website, it is hugely important to consider clarity and
legibility.

Always use the font files provided in the brand kit.
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5. TYPOGRAPHY
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Passion One
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